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User Test Overview

An interactive prototype displaying four pages developed to facilitate user testing
and gather feedback on the website’s first impressions, layout clarity, readability,
brand alignment, consistency, and overall aesthetic appeal.

Review
Interactive
Prototype
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http://www.figma.com/proto/xX05z1tf7L3IbbtKX7Oak8/Website-Design-User-Test?page-id=0%3A1&node-id=1-2&viewport=-472%2C708%2C0.39&t=iNhfmZFFxYaMMQHx-1&scaling=scale-down-width&content-scaling=fixed
http://www.figma.com/proto/xX05z1tf7L3IbbtKX7Oak8/Website-Design-User-Test?page-id=0%3A1&node-id=1-2&viewport=-472%2C708%2C0.39&t=iNhfmZFFxYaMMQHx-1&scaling=scale-down-width&content-scaling=fixed
http://www.figma.com/proto/xX05z1tf7L3IbbtKX7Oak8/Website-Design-User-Test?page-id=0%3A1&node-id=1-2&viewport=-472%2C708%2C0.39&t=iNhfmZFFxYaMMQHx-1&scaling=scale-down-width&content-scaling=fixed

User Test Overview

Research Goal: Evaluate how effectively the website’s visual design supports a positive and
intuitive user experience

* Do visual elements enhance usability, build trust, and reflect the brand’s identity?
Participants: 121 testers reviewed the interactive prototype and provided feedback.

@% Diagnostics

The journey diagnostics are based on visitors impression of the entire journey
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View WEVO Test Dashboard
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https://app.wevo.ai/wevos/FI9Xz8s4/dashboard

Test Participant Audience

Anyone under the age of 65 who has visited their bank’s website in the past
three months.




Key Insight Categories

We’ve grouped the feedback into three key categories to help frame the discussion.
These are high-level themes based on patterns we observed across user input.

1. Appealing Visual Design & Brand Consistency
2. Ease of Website Structure and Page Layouts

3. Page Length and Balance

We'll walk through each category in more detail over the next few slides.




 Appealing Visual Design
& Brand Consistency
Key Insights




Appealing Visual Design & Brand Consistency

The color scheme used was seen as being appropriate for a banking website, as well as
calming.

The visuals used were also seen as being a positive representation of Woodforest, and the
kind of experience they would offer; also, they found the use of visuals and icons to be
very or extremely relevant and supportive.

'ﬁ?' "I thought it was bright and the colors mixed well. | also found it soothing. The pictures were a good match as well,
although | would have liked to have seen them more realistic.’

‘{} "The green color on a dark background is very calm and soothing.
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WOODFOREST Login- Locations ContactUs Car Espafiol
e {} "white and green are a great contrast they pop out the black font. The Green vast forest in the background

Log in to Online Banki

compliments the website very well.

Small Business ~ Commercial  Woodforest Cares  About Us

Checking ~ Savings Loans DebitCards  Online & Mobile Banking  Other Services  Resources

Convenient Online
Account Opening

You can now open a checking or savings account with us onlinet()
Checking | savings |
Personal Checking

- Woodforest Checkinc
- Accounts

Offering a vaniety of accounts to meet
your checking needs.

= = ® &

Refer a Friend College Avenue Woodforest Bank Charity Weathering the Storm

Refer friends, family and We work with College Ave to help Run Resource information to support
coworkers to Woodforest and you take the stress out of paying for Since 2010, the Woodforest Bank those in our communities
could earn rewards! college! Charity Run has served as a family- impacted by recent storms

friendly event making a difference
in our community,

COUNtS 10 meet your ba

Learn More — Learn More — About the Rup — View Resources —
nient branch near you.
g are also availsb

All of

Platinum Plus Checking” Choice Chacking™

Bank Where You Shop!

@ Convenient locations inside retail stores.
@ Cash In at Checkout™

@ Get paid a day early with direct deposit. 2}

Sterling Advantage® Secol

Find a Branch

W~
AL EAY L1

There's a Woodforest Near Y

Locate the branch nearest you and stop by today.

"The colors were bright enough to make it attractive and pleasant to be on, without making things hard to read or Lrn Mors

so dark or bright that | would have to strain my eyes. .
JRLCO1

Compare all of WoodforesTs Checking sccounts 1o find your perfect fit! Compare Accounts ONAL BANK




Appealing Visual Desigh & Brand Consistency

78.5% of test participants found our website moderately, very, or extremely appealing. 79.3% of test participants found our colors and contrast made content moderately,

very, or extremely effectively stand out.
% Visual Appeal
. Customized guestions made to visitors about the experience % Color Impact

estions made to visitors about the experience

How visually appealing did you find the design of this website?
How effective were the colors and contrast in making content stand out clearly?
JOURNEY LEVEL

39.7%
H
— = = B
vel

JOURNEY LEVEL

Sliahth S Al Neutra Mod y y
‘\lcl_ Slightly Somewhat Neutral MU\.E[E?EL Extremely Not Slightly Somewhat Very Extremely
appealing appealing appealing appealing appealing appealing effective affective efiective sffactive effactive
atall at all '

77.7% test participants found our images and icons moderately, very, or extremely

helpful to understand content.
Q/i Imagery
a Customized questions made to visitors about the experience

How relevant and supportive were the images and icons in helping you understand
the content?

JOURNEY LEVEL
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Ease of Website
tructure and Page

Layouts
Key Insights




Ease of Website Structure and Page Layouts

Most felt they were able to immediately find the content they were looking for, due
in part to the location of key content, the visual bolding of important information,
and use of icons to direct their attention.

{}' "Everything was laid out in a very easy to see and detailed manner. The options for each particular item was in the
location one would expect it to be in if they were wanting to make an inquiry for that particular category. The print

was bold and legible. The inquiry buttons stood out and were easily noticeable.'

{}' "The layout is quite user friendly and full of important information about different types of accounts
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Log in to Online Banking

Personal  Small Business ~ Commercial ~ Woodforest Cares  About Us

Checking ~ Savings  Loans  Debit Cards  Online & Mobile Banking ~ Other Services  Resources (©) Beverly Hills, CA | Change Location

Woodforest Checking®

Online account opéning is not available inyour location. Please visit your Rearest branch to open an
account.

[

osTPOPULAR
Account Description Account Details

This unlimited transaction account is designed to provide a low Minimum to open: $25.00
cost option for your every day checking account needs.

Monthly Minimum Balance Fee:

+ No Fee with direct depositstof at least $300 monthly OR if
Key Benefits of This Account you maintain a balance of $300 or above each day in the
statement period

* Our most popular account « $7.95 without direct deposit of at least $300 monthly OR if

+ No Monthly Minimum Balance Fee with direct deposits(l of the balance falls below $300 any day in the statement period
at least $300 monthly + $3.00 Monthly Paper Statement Fee (sign up for eStatements
« Unlimited transactions to avoid this fee)
« Monthly Minimum Balance Fee is based on a minimum daily
balance
View the Woodforest Checking Account Overview

Non-interest bearing account

Every qualifying can take ad ge of the following benefits on this Woodf A
Debit Card Online & Mobile Daily Email Bill Pay ** Mobile Deposit ** Telephone Banking
Banking ** Notifications

Banking On The Go

Bank anytime, anywhere with our Mobile Banking App.**
g Manage Your Accounts
kv View balances, transactions, eStatements, set up account alerts, and more!

Pay Your Bills

Pay your bills, view payment history, and more.

"The icons were the biggest factor in making me know what content was where. |
liked that it was easy to find and made information easy to find."

Online & Mobile Banking

Woodforest Where You Are!

Access your account using Online Banking or use the Woodforest
Mobile Banking App to bank on the go!*

Enroll in Online Services

Online Banking Features

Woodforest Online Banking and Mobile Banking App* provide convenient and secure access to your Woodforest accounts from home, work,
or wherever an internet connection is available *

= & &

—
Account Activity Transfers Account & Security Alerts
View current and past statements, check current Move money to/from your eligible Woodforest Receive alerts by email, SMS, or push notification.
transactions, view check images, and more. accounts. You can create one-time Set your own criteria for balance alerts, transaction
transfers, recurring transfers, and future transfers. alerts, debit card alerts, and more.
& & =
eStatements Service Center Quicken / Quickbooks
Receive your ically by enrolling your account names. Re-order checks.  Download your account transactions in a few easy
in eStatements. Order a Woodforest Debit Card. Manage clicks.
Learn More eStatements. Plus more! Learn More

Daily Email Notifications Security Bill Pay
Provide your email at account opening to Security features to help protect your online Set up e-bills for recognized payees, payment
automatically receive a daily statement of sessions such as Second Factor Authentication and reminders, and automatic recurring payments
transaction activity, account balances, and more. Limited Access Passwords.
earn More @ Howlto Add a Payee in Online Banking
<@> HowloSetlUpa Mobile Authenticator in > Howto Pay aBillin Online Banking
Online Banking

How to Enable Text Message Authentication
in Online Banking

Account(s) opened at a branch today are accessible online by tomorrow. Account(s) opened online are accessible for Online Banking
immediately.

Please note, if you are a Small Business customer and would like to enroll your business in Online Banking, please contact us toll-free at 1-
877-968-7962 for assistance.

Enroll in Online Services Today!

Access your account online or on a mobile device by
enrolling in Woodforest's Online Services.*

I T

Ready to Enroll? If you've already opened an account you can use your

enrollment code or account information to enroll in Online Services.

REST
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Ease of Website Structure and Page Layouts

72.7% of test participants felt the layout of the 86.8% of test participants felt scanning the page to quickly
pages were balanced or very balanced. spot important information somewhat easy, easy, or very easy.
% Layout % Ease of Scanning
Customized questions made to visitors about the experience Customized questions made to visitors about the experience
How balanced and uncluttered did the layout of the pages How easy was it to scan the page and quickly spot the
feel? most important information?
JOURNEY LEVEL JOURNEY LEVEL
— E— =a B2 "5.8% |
1 oy 3 W o 1 o o S @ G5 4 &Y
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{ Page Length and
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Key Insights




Page Length and Balance

Most found the pages to be balanced and well structured, with clear sections and
categories.

In particular, there were users who felt the spacing between information contributing

to a sense of balance on the pages.

t was a very balanced page. There were the right amount of photographs to give the bank a personal feel and not

overwhelm the user with nothing but words. The boxes provided organization and made the page efficient."

The entire website looked to be very balanced. The boxes and information was symmetrical on each page which

creates visual balance.
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Improvement Opportunity: Eliminate Excess on Pages

While scanning was easy for many, there were those who felt the pages contained
too much content and required too much scrolling.

In addition, while layout of the pages and visuals felt balanced and supportive, there
were those who felt some of the content was not fully relevant to them.

Customized guestions made to visitors about the experience

How balanced and uncluttered did the layout of the pages feel?

While 81.8% of prospective users found the layout of the
pages to be slightly balanced, balanced or very balanced,
said they found the layout of the pages to be

JOURNEY LEVEL
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| Looking ahead

Design Considerations




e

Checking  Savings  Loans  Debit Cards  Online &Mobile Banking  Other Services  Resources

Online & Mobile Banking

Access your account using Online Banking or use the Woodforest
Mobile Banking App to bank on the gof*

Enroll in Online Services

* Review content structure of major webpages: Woodforest Where You Arel

e Discuss what content is needed

Online Banking Features

Woodforest Online Banking and Mobile Banking Apy
or wherever an internet connection is available.*

* Possibly trim content that’s not needed o g

rovide convenient and secure access to your Woodforest accounts from home, work,

(&5 ] &3

—
Account Activity Transfers Account & Security Alerts
View current and past statements, check current Move money to/from your eligible Woodforest Receive alerts by email, SMS, or push notification.
transactions, view check images, and more. accounts. You can create one-ime ‘Set your own criteria for balance alerts, transaction
transfers, recurring transfers, and future transfers. alerts, debit card alerts, and more.
eStatements Service Center Quicken / Quickbooks
Receive your 9 names. Re-order checks.  Download your account transactions in a few easy
in eStatements. Order a Woodforest Debit Card. Manage clicks.
eStatements. Plus more! Learn More

Daily Email Notifications Security Bill Pay
Provide your emailat account opening to Security features to help protect your online Set up e bills for recognized payees, payment
s of h as Second Factor 4 reminders, and
ransaction activity, account balances, and more. Limited Access Passwords
nMore @ How1o Add s Payee in Online Banking

/2.2 Mobile Authenticator in

How 1o Set Uy Pay a Bill in Online Banking
Oniine Banking < Howtobay ]

@ Howto Enable Text Message Authentication
in Online Banking

Account(s) opened at a branch today are accessible online by tomorrow. Account(s) opened online are accessible for Online Banking
immediately

Please note, if you are a Small Business customer and would like to enroll your business in Online Banking, please contact us toll-free at 1-
877-968:7962 for assistance.

Enroll in Online Services Today!

Access your account online or on a mobile device by
enrolling in Woodforest's Online Services.*

I T

Ready to Enrol1? If you've already opened an account you can use your
enrollment code or account information to enrllin Online Services.

WOODFOREST
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Questions?
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- UX Design Team
- Woodforest National Bank
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