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UX Research Study Results
Website Overall Design (Desktop)
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User Test Overview
An interactive prototype displaying four pages developed to facilitate user testing 
and gather feedback on the website’s first impressions, layout clarity, readability, 
brand alignment, consistency, and overall aesthetic appeal.

Tested Mo

Review 
Interactive 
Prototype

http://www.figma.com/proto/xX05z1tf7L3IbbtKX7Oak8/Website-Design-User-Test?page-id=0%3A1&node-id=1-2&viewport=-472%2C708%2C0.39&t=iNhfmZFFxYaMMQHx-1&scaling=scale-down-width&content-scaling=fixed
http://www.figma.com/proto/xX05z1tf7L3IbbtKX7Oak8/Website-Design-User-Test?page-id=0%3A1&node-id=1-2&viewport=-472%2C708%2C0.39&t=iNhfmZFFxYaMMQHx-1&scaling=scale-down-width&content-scaling=fixed
http://www.figma.com/proto/xX05z1tf7L3IbbtKX7Oak8/Website-Design-User-Test?page-id=0%3A1&node-id=1-2&viewport=-472%2C708%2C0.39&t=iNhfmZFFxYaMMQHx-1&scaling=scale-down-width&content-scaling=fixed


3

User Test Overview
Research Goal: Evaluate how effectively the website’s visual design supports a positive and 
intuitive user experience
• Do visual elements enhance usability, build trust, and reflect the brand’s identity?

Participants: 121 testers reviewed the interactive prototype and provided feedback.

View WEVO Test Dashboard

https://app.wevo.ai/wevos/FI9Xz8s4/dashboard
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Test Participant Audience
Anyone under the age of 65 who has visited their bank’s website in the past 
three months.
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Key Insight Categories
We’ve grouped the feedback into three key categories to help frame the discussion. 
These are high-level themes based on patterns we observed across user input. 

1. Appealing Visual Design & Brand Consistency 

2. Ease of Website Structure and Page Layouts

3. Page Length and Balance

We’ll walk through each category in more detail over the next few slides. 
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Appealing Visual Design 
& Brand Consistency 
Key Insights
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Appealing Visual Design & Brand Consistency 
The color scheme used was seen as being appropriate for a banking website, as well as 
calming.

The visuals used were also seen as being a positive representation of Woodforest, and the 
kind of experience they would offer; also, they found the use of visuals and icons to be 
very or extremely relevant and supportive. 
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Appealing Visual Design & Brand Consistency 
79.3% of test participants found our colors and contrast made content moderately, 
very, or extremely effectively stand out.

78.5% of test participants found our website moderately, very, or extremely appealing.

77.7% test participants found our images and icons moderately, very, or extremely 
helpful to understand content.
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Ease of Website 
Structure and Page 
Layouts
Key Insights
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Ease of Website Structure and Page Layouts
Most felt they were able to immediately find the content they were looking for, due 
in part to the location of key content, the visual bolding of important information, 
and use of icons to direct their attention.
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Ease of Website Structure and Page Layouts
72.7% of test participants felt the layout of the 
pages were balanced or very balanced.

86.8% of test participants felt scanning the page to quickly 
spot important information somewhat easy, easy, or very easy.
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Page Length and 
Balance
Key Insights
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Page Length and Balance
Most found the pages to be balanced and well structured, with clear sections and 
categories.

In particular, there were users who felt the spacing between information contributing 
to a sense of balance on the pages.
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Improvement Opportunity: Eliminate Excess on Pages
While scanning was easy for many, there were those who felt the pages contained 
too much content and required too much scrolling.

In addition, while layout of the pages and visuals felt balanced and supportive, there 
were those who felt some of the content was not fully relevant to them.

While 81.8% of prospective users found the layout of the 
pages to be slightly balanced, balanced or very balanced, 
12% said they found the layout of the pages to be 
cluttered, slightly cluttered or very cluttered.
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Looking ahead
Design Considerations
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Next Steps
• Review content structure of major webpages:

• Discuss what content is needed

• Possibly trim content that’s not needed
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Questions?



2020

Thank you
Daniel Glaze

UX Design Team
Woodforest National Bank 

Reach out to Daniel.Glaze@woodforest.com for questions or comments.

mailto:Daniel.Glaze@woodforest.com
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