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UX Research Study Results
Checking Product Pages
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User Test Overview
The live All Checking and Woodforest Checking webpages were used to facilitate 
user testing and gather feedback on its usability, clarity, and overall user experience.

Link to 
webpage

https://woodforest.com/personal/checking/woodforest-checking/
https://woodforest.com/personal/checking/woodforest-checking/
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User Test Overview
Research Goal: Determine if the user flows of our product pages drive potential customers 
to open accounts.
• How can we improve the page and how it compares to competitors.

Participants: 138 testers reviewed our live site and provided feedback.

View WEVO Test Dashboard

https://app.wevo.ai/wevos/AvaVB4R6/dashboard
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Test Participant Audience
Anyone under the age of 65 who has visited their bank’s website in the past 
three months and have been interested in opening a new savings account 
in the next six months.

Task to Complete
• Zip code to enter if needed: 77380
• 1.) Starting on our All Checking Page, locate the Checking Account card, identify the summary, 

Key Benefit and select the ‘Learn More’ button.

• 2.) Explore the Woodforest Checking Account page offering, evaluating the content and 
structure of the page. Please locate the following:

• Account Description
• Key Benefits
• Account Details
• General Woodforest Account Features
• Mobile Banking Details
• Account Comparison Chart
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Key Insight Categories
We’ve grouped the feedback into three key categories to help frame the discussion. 
These are high-level themes based on patterns we observed across user input. 

1. A Clear, Well-Organized Experience  

2. Account Details on Page

3. Account Opening Process

We’ll walk through each category in more detail over the next few slides. 
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A Clear, Well-
Organized Experience
Key Insights
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Intuitive Experience 
Most participants described the pages as clear and organized, with transparent terms 
that made it easy to understand what Woodforest offered and to compare checking 
account options.
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Intuitive Experience 
79.7% of test participants found the balance of the information on the two pages 
presented to be about the right amount and clarify of information to understand.

68.1% of test participants found none of our features to be difficult to locate. 
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Account Details 
on Page
Key Insights
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Account Details on Page
Many participants found the overall account details, fees and benefits to be clear. 
Participants also had no difficulty in locating the checking account features.
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Account Details on Page
94.1% of test participants found our fees, account details, and benefits to be moderately, 
very, or extremely clear and transparent on the Woodforest Checking page.
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Account Opening 
Process
Key Insights
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Account Opening Process
Participants found it easy to identify the calls to action to open an account. The 
majority of participants would click the “Open Account Online” button at the top of 
the Woodforest Checking Account Page if they had an interest in pursuing an account
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Account Opening Process
94.9% of test participants found to easy or very easy 
to start (or imagine starting) the account opening 
process from the Woodforest Checking page.

58% of test participants clicked on the ‘Open Account Online 
button when asked ‘Where would you click next, if you were 
interested in pursuing an account?’

Users were asked to click the "Woodforest 
National Bank" logo near the top left corner of 
the page, if not interested.
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Improvement Opportunity: 
Adjust Account Info (Interest Rate)
18% found the account details and fees difficult to locate, and another 15% found the account 
benefits difficult to locate.

While 68.1% of test participants 
found none of our features to 
be difficult to locate, 
18.1% said they found the 
account details & fees and 
15.2% the benefits (interest 
rate included) for this account 
to be difficult to find.

10% of clicks were to in the account information card when 
asked "Where would you click next, if you were interested in 
pursuing an account?”
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Looking ahead
Design Considerations
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Next Steps
• Review All Checking & Woodforest Checking Pages

• Discuss if adjusting account info (interest rate) is 
needed

• Does this page fall under any other research 
tests?
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Questions?
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Thank you
Daniel Glaze

UX Design Team
Woodforest National Bank 

Reach out to Daniel.Glaze@woodforest.com for questions or comments.

mailto:Daniel.Glaze@woodforest.com
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